
‘Set Jetting’



Why is everyone talking about 

Screen Tourism right now?

 



...actual travelfrom idea to... ...actual travel

In 2015, 1 in 5 

people visiting 

Britain were 

influenced by film 

or TV

In 2019  travel 

patterns show 

that trips based 

on films and TV 

shows doubled 

in five years.

 

Skyscanner’s 2024 travel 

trend ‘main character energy’:  

Nearly 50% of US outbound 

visitors  are inspired to book/ 

travel following something 

they’ve seen on screen. 

The IMPACT on Travel

In  2022, Netflix 

found its 

subscribers were  

2.4 times more 

likely to put a 

destination top of 

their travel list, 

after seeing it in a 

show 

 

In 2023, 

Expedia are 

now telling us 

that nearly 40% 

of trip bookings 

are due to film 

or TV content  

 

In 2025, VisitBritain 

research highlights 9 in 10 

potential visitors to UK 

have been influenced by  

film or TV. 

 

#starringgreatbritain

 



Visitor

So we go in search 

of the next fix

And then just 

like that they 

disapear! 

You make a new friend/ 

you fall in love.... 

Screen tourism is all about getting a fix!

Dopamine
Oxytocin

Viewer





£275 million boost to the British 

economy over the last 5 years

The Bridgerton Effect

... so does your drama need to be wisteria-clad to succeed?



The short answer is you don’t .... but,

How do you know if you’ve got a winning Film 
or TV programme?



It doesn’t all have to be wisteria and romance...

Crime/ Epic Action/Family fun/ Sci Fi/ Gritty Drama/Horror/ 
Reality and Documentaries all influence 



What do you pack for the 

Zombie Apocalypse? 

You pack your walking boots!

‘28 Years Later’ has become the 

second most watched horror 

trailer ever... 60.2 million global 

views in first 24 hours.



Zombies have a proven track record to get 
visitors exploring ‘detour destination’!

Big 
business 

for Alberta

Single handedly revived the 
tourism sector in Senoia, Georgia



Group Engager

How can you use it? 

E.g. 3-5+ linked locations under a 
set theme:

Morse
Harry Potter

Outlander
Call the Midwife

Bridgerton
 

Lead Theme Support Theme
The whole 

cake
The Jam The Fruit 

topping

E.g. the use of one or more 
productions to highlight 
locations or to support/ 
dispel notions of history
Knebworth - The Crown

Wonka - Oxford
Harry Potter in Yorkshire

Highclere - Downton

 

E.g. Great for multigenerational 
groups to engage all members

‘did you know”
what it’s like during filming...

Hatfield House - Wayne Manor
Saltburn - Drayton House

Lyme Park - P&P

 

The pop culture connection. The fix



• Actual Location Visits

• Immersive Experiences Based on Film or TV

• Organised Events

• Group & FIT tours

• Dining Experience
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Screen tourism product development  
What are the types of screen tourism 

experiences that could be developed?
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Screen tourism product development  - The on-location story

What are the types of screen tourism 

experiences that could be developed?

• Local guides

• Photo opportunities that manage 

footfall away from resident areas

• Being international visitor ready

• Group & FIT 

• Capture Data



Long term screen tourism experience 

Creating a bookable product 

• Think about the tools that the travel trade might need –

• A ready-made list of anecdotal stories from the 

production 

• Can you offer exclusive access .

• Create photo opportunities 

• Use the drama storyline to bring the real-life history of 

the place to life 

Develop something new, or be a part of a bigger offer

Work with the travel trade to offer component tours/ experiences
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book a Bridgerton-inspired staycation at Inglethorpe Hall in Norfolk 

–

Kings Arms Amersham

Stay on location



Screen tourism product 
development  -
 Create something new...



tIf th
If they film it,        

who will come?





…




